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Earlier this year, the National Association for Business Economics forecast the unemployment rate at 

7.5% by the end of 2013. And, the Bureau of Labor Statistics projects healthcare professionals to 

be among the occupations with the largest numerical growth between now and 2018 in the U.S. 

With healthcare hiring a given, the question is, are hospitals and organizations in the sector 

considering how job seekers are looking for jobs today? 

The results of AMN Healthcare’s most recent social media survey, Use of Social Media and Mobile by 

Healthcare Professionals, highlights that one in three healthcare professionals are now using social 

media for job searching; up from one in five surveyed in the prior year. In addition, nearly half said 

they use social media for professional networking, an increase from 37% in 2010. 

With job creation improving and new tools enabling job seekers to connect with employers 

through social media, some healthcare employers are in fact embracing this opportunity. Ginger 

Anderson, Social Media Specialist at Scripps Health in San Diego, California, says that social media 

has provided Scripps Health with an opportunity to share that organization’s employment branding 

and awards, thereby encouraging healthcare professionals to apply. Methods like a job feed on 

Facebook, job promotion on Twitter, and a weekly recruiter chat on the organization’s website are 

providing Scripps Health with access to clinical candidates.

In a report published by Computer Science Corporation (CSC), Should Healthcare Organizations 

Use Social Media? A Global Update, the CSC contends that healthcare organizations have been 

slower to adopt social media, as compared with other business sectors; although hospitals lead the 

healthcare sector for adoption of social media.
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AMN’s social media survey highlights that other methods remain viable sources for job searching 
today. In fact, one of the top job search methods used by healthcare professionals seeking jobs 
in 2011 was “referrals” (70%), and those found by a recruiter jumped from 46% in 2010 to 
54% in 2011. Of course, with the advent of LinkedIn and other online groups and discussion 
areas, these sources could very well have been initiated via social media. 

Find it Online

A complimentary copy of Use of Social Media and Mobile by Healthcare Professionals can 
be found on the AMN Healthcare website at www.amnhealthcare.com. Click on the Industry 
Research tab. For a visual representation of the study, please see the social media infographic at 
bit.ly/AMNinfographic. Look for 2012 survey results coming soon.Go Green!

E-mail us at StaffingMatters@amnhealthcare.com  
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The CSC report provides recommendations to organizations 
regarding social media:

•	 Have a presence instead of taking a wait-and-see approach, 

•	 Develop a social media policy, and,

•	 Use social media to be where your customers are and to enhance 
marketing, branding, recruitment and reputation management.  
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Measuring the Quality of a 
Staffing Firm  
Personnel file audits are often used to 

identify whether a staffing firm is accurately 

credentialing clinicians, but they can also be 

utilized by firms as a means to continuously 

improve their service and operations.

The Boards of Nursing have an ethical and legal responsibility to protect the general public from 

harm. Consequences for inappropriate use of social media by nurses vary, but may include a 

reprimand or sanction, monetary fine or temporary or permanent loss of licensure. 

Social media can be a powerful communication tool that enhances professional dialogue and 

promotes career development. Yet, it also provides a means to exploit the dignity and privacy of 

patients, which could expose a nurse and/or employer to legal action. Participation in social media 

networking should be handled by nurses with care and concern for ethical conduct. 
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Social Media Lessons for Nurses
By Carol Burke, Vice President, Sourcing and Digital Marketing, AMN Healthcare, and Nadine 

Salmon, Clinical Content Manager, RN.com. 

Online social networking has become commonplace  for more than one billion users worldwide; 

in fact, according to a recent AMN survey, one in five minutes of online time is spent on              

social networks. 

Nurses are not immune to the allure of the internet. Yet, unlike in many other industries, if used 

inappropriately, social media use can result in professional misconduct.

Expanding Your Network…

Social media networking can foster professional connections and opportunities, enrich a nurse’s 

knowledge base and promote timely communication with peers, patients and family members.

According to the American Nurses Association, social media provides nurses with valuable 

opportunities for wide dissemination and discussion of health-related education, research, 

evidence-based practice and communication (ANA, 2011b). As the Internet and other social media 

technologies continue to grow and evolve, it has become easy to go directly to sites like Facebook 

and Twitter to see what people are saying in real time about a medical condition, a facility, 

healthcare policies, practice opportunities and more. Social media also enables nurses to find out 

more about a hospital or healthcare organization before applying or accepting a job, and to readily 

connect with recruiters and human resource professionals.

…While Protecting Patient Rights

According to the National Council of State Boards of Nursing, a number of factors may contribute 

to a nurse inadvertently violating patient privacy while using social media, including the mistaken 

beliefs that:

•	 Content deleted from a website is no longer accessible. The moment something is posted, it 

lives on a server that can always be discoverable in a court of law.

•	 It is harmless if private information about patients is disclosed if the communication is accessed 

only by the intended recipient. This is still a breach of confidentiality and HIPAA.

•	 It is acceptable to discuss or refer to patients if they are not identified by name, but referred to 

by a nickname, room number or diagnosis. This too is a breach of confidentiality and HIPAA.

•	 Employers and recruiters will not use social media information in the screening process.           

A recent U.S. survey found that 45% of employers and recruiters were conducting searches of 

applicants’ social networking webpages (Forsyth, 2010).

Principles of Social Media 
Networking

The ANA identifies six principles for social 
media networking that all nurses should 
adhere to: 

1. Protect patient privacy.

2. Maintain professional boundaries.

3. Evaluate online postings with the   
 understanding that a patient, colleague  
 or employer could view them. 

4. Utilize privacy settings and separate   
 personal and professional information. 

5. Take appropriate action when confronted  
 with unethical practices.

6. Participate in the development of   
 social  media policies and procedures in  
 your institution.     
 


